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Number of Media Hits (Newspaper & Digital) : 22
Reach 36,041,700
Ad. Value (US 9): USD $ 127,985

PR Value (US $x3.5): USD $ 447,953
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Tourism Breaking News

Arabian Business Community
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Trade Arabia
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Tourism Breaking News

Gulf Daily News

Travel and Tourism News Middle East

WriteCaliber

Eat 'N Stays

The Fashion With Style

WriteCaliber

Arab Weeks
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https://tourismbreakingnews.ae/aviareps-middle-east-travel-caravan-2022-begins-in-dubai-today/
https://www.arabianbusinesscommunity.com/News/1/339585
https://arqam.news/184408/
http://www.tradearabia.com/news/TTN_401814.html
https://uaebeat.com/2022/10/12/aviareps-middle-east-travel-caravan-2022/
https://www.zawya.com/en/press-release/events-and-conferences/aviareps-middle-east-travel-caravan-2022-sees-leading-tourism-brands-gather-to-target-uae-and-saudi-travellers-t2jjbnqy
https://tourismbreakingnews.ae/aviareps-middle-east-travel-caravan-2022-sees-leading-tourism-brands-gather-to-target-uae-saudi-travellers/
https://www.gdnonline.com/Details/1144905
http://www.ttnonline.com/Article/339585/Aviareps-relaunches-Travel-Caravan-after-2-year-gap
https://news.writecaliber.com/tourism-united-arab-emirates-aviareps-middle-east-travel-caravan-2022-sees-leading-tourism-brands-gather-to-target-uae-saudi-travellers/
https://eatnstays.com/aviareps-middle-east-travel-caravan-2022-sees-leading-tourism-brands-gather-to-target-uae-saudi-travellers/
https://thefashionwithstyle.com/travel/aviareps-middle-east-travel-caravan-2022-sees-leading-tourism-brands-gather-to-target-uae-saudi-travellers/
https://news.writecaliber.com/tourism-united-arab-emirates-uae-business-aviareps-relaunches-travel-caravan-after-2-year-gap-gulf-digital-news/
https://arab-weeks.net/en/?p=4294
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https://arabiatravelnews.com/travel-news/aviareps-relaunches-travel-caravan-after-2-year-gap/
http://nains31.wordpress.com/2022/10/17/aviareps-middle-east-travel-caravan-2022-sees-leading-tourism-brands-gather-to-target-uae-saudi-travellers/
https://infomaniahub.com/aviareps-middle-east-travel-caravan-2022-sees-leading-tourism-brands-gather-to-target-uae-saudi-travellers-zawya/
https://www.observerdubai.com/2022/10/13/%D9%82%D8%A7%D9%81%D9%84%D8%A9-%D9%83%D8%A7%D8%B1%D8%A7%D9%81%D8%A7%D9%86-%D8%A3%D9%81%D9%8A%D8%A7%D8%B1%D9%8A%D8%A8%D8%B3-%D8%A7%D9%84%D8%B4%D8%B1%D9%82-%D8%A7%D9%84%D8%A3%D9%88%D8%B3%D8%B7-%D9%84/?lang=ar
https://alekhbarya.net/archives/197459
https://www.prealmedia.com/ar/post/41503/%D9%82%D8%A7%D9%81%D9%84%D8%A9-%D9%83%D8%A7%D8%B1%D8%A7%D9%81%D8%A7%D9%86-%D8%A3%D9%81%D9%8A%D8%A7%D8%B1%D9%8A%D8%A8%D8%B3-%D8%A7%D9%84%D8%B4%D8%B1%D9%82-%D8%A7%D9%84%D8%A3%D9%88%D8%B3%D8%B7-%D9%84%D9%84%D8%B3%D9%81%D8%B1-2022-%D8%AA%D8%AC%D9%85%D8%B9-%D8%A7%D9%84%D8%B9%D9%84%D8%A7%D9%85%D8%A7%D8%AA-%D8%A7%D9%84%D8%B1%D8%A7%D8%A6%D8%AF%D8%A9-%D9%81%D9%8A-%D9%82%D8%B7%D8%A7%D8%B9-%D8%A7%D9%84%D8%B3%D9%81%D8%B1-%D9%88%D8%A7%D9%84%D8%B3%D9%8A%D8%A7%D8%AD%D8%A9-%D9%88%D8%AA%D8%B3%D8%AA%D9%87%D8%AF%D9%81-%D8%A7%D9%84%D9%85%D8%B3%D8%A7%D9%81%D8%B1%D9%8A%D9%86-%D8%A7%D9%84%D8%A5%D9%85%D8%A7%D8%B1%D8%A7%D8%AA%D9%8A%D9%8A%D9%86-%D9%88%D8%A7%D9%84%D8%B3%D8%B9%D9%88%D8%AF%D9%8A%D9%8A%D9%86
https://www.eyeofriyadh.com/ar/news/details/1665580313-
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AD Value
Publication Headline Language Link Reach
uss
AVIAREPS Middle East Travel Caravan 2022
To u rism B rea ki ng News Sees Leading Tourism Brands Gather to Target English Link 23,070 5,907

UAE & Saudi Travellers

AVIAREPS Middle East Travel Caravan 2022 Sees Leading Tourism Brands Gather to
Target UAE & Saudi Travellers

@ October 12,2022

sl Post Views: 636

AVIAREPS successfully relaunched its in-person AVIAREPS Middle East Travel Caravan after a 2-year hiatus following the Covid
pandemic. Over 110 key travel industry professionals, media and travel influencers attended the Dubai leg of the event which was
held on October 11th, 2022 at the Shangri-la Dubai Hotel. The travel roadshow saw key international travel brands and
destinations gather under the one roof to meet with the UAE's and Saudi Arabia's key outbound travel agencies and meeting and
conferencing professionals, to meet one to one to develop new travel packages, itineraries and events tailored for UAE and Saudi

Arabia-based travellers.

A total of 27 key international partners joined the 2022 edition of the AVIAREPS Caravan including Qatar Tourism Board, The
Investment and Development Agency of Latvia, Malta Tourism Authority, The Royal Commission for AlUla, Visit California, Mauritius Tourism Promotion Authority and a host
of international hospitality brands, airlines and destination management companies. In addition to meeting leading travel agencies, partners also had the opportunity to
meet with popular travel influencers from the region, as well as join an intimate panel discussion industry thought leaders, that included representatives from Emirates
Holidays, ITL World and Al Rostamani Travel, where they were updated on the latest travel trends and consumer travel requirements from the region.

Glenn Johnston, Vice President Middle East & Global Public Affairs, AVIAREPS commented: “As we head towards a post pandemic world outbound international travel from
the Gulf Countries continues to demonstrate a remarkably strong and quick return compared to all other major travel regions around the globe. Within this contextitis
extremely important and timely to hold such an event. By bringing the UAE and Saudi Arabia’s travel professionals directly in contact with such an exciting and eclectic mix
of travel providers and destinations, I'm confident we will all see jointly crafted, attractive travel experiences and offerings to follow, that will no doubt create new travel
trends for the coming months and 2023."

Not only do travellers from the Gulf countries tend to travel more often than others, but they also tend to stay longer and have one of the world’s highest average-daily-
spends while travelling. The luxury travel segment is particularly strong, as too is MICE travel, providing a multitude of opportunities for entities seeking to diversify their
client mix.

Johnston added; “This year's edition of the AVIAREPS Middle East Travel Caravan comes on the heals of Dubai EXPO 2020, which successfully concluded earlier this year.
Many of this year's caravan participants have decided to use this platform to continue the positive and productive momentum created during EXPO, and use it further
strengthen their presence in the Middle East market. Personal networks and ongoing connections remain an essential ingredient for business success within our region. A
key focus for us is to ensure that through our well-established industry networks both co-participants and our carefully selected Middle Eastern outbound partners see a

return on their investment and a growth in their business. That is our commitment to these events.”

PR Value
uss

20,675


https://tourismbreakingnews.ae/aviareps-middle-east-travel-caravan-2022-sees-leading-tourism-brands-gather-to-target-uae-saudi-travellers/
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Date Publication Headline Language Link
AVIAREPS Middle East Travel Caravan 2022
12/10/22 Zawya sees leading tourism brands gather to target English Link

UAE & Saudi travellers

The travel roadshow sees key international travel brands and destinations gather under the
one roof to meet with the UAE’s and Saudi Arabia’s key outbound travel agencies and
meeting and conferencing professionals, to meet one to one to develop new travel packages,
itineraries and events tailored for UAE and Saudi Arabia-based travellers.

Atotal of 27 key international partners joined the 2022 edition of the AVIAREPS Caravan
including Qatar Tourism Board, The Investment and Development Agency of Latvia, Malta
Tourism Authority, The Royal Commission for AlUla, Visit California, Mauritius Tourism
Promotion Authority and a host of international hospitality brands, airlines and destination
management companies. In addition to meeting leading travel agencies, partners also had the
opportunity to meet with popular travel influencers from the region, as well as join an intimate
panel discussion industry thought leaders, that included representatives from Emirates
Holidays, ITL World and Al Rostamani Travel, where they were updated on the latest travel
trends and consumer travel requirements from the region.

Glenn Johnston, Vice President Middle East & Global Public Affairs, AVIAREPS commented:

“As we head towards a post pandemic world outbound international travel from the Guilf

Countries continues to demonstrate a remarkably strong and quick return compared to all
other major travel regions around the globe. Within this context it is extremely important and
timely to hold such an event. By bringing the UAE and Saudi Arabia’s travel professionals

TRAVEL AND TOURISM

AVIAREPS Middle East Travel Caravan 2022
sees leading tourism brands gather to target
UAE & Saudi travellers

Over 110 key travel industry professionals, media and travel influencers attended
the Dubai leg of the event

directly in contact with such an exciting and eclectic mix of travel providers and destinations,
I'm confident we will all see jointly crafted, attractive travel experiences and offerings to follow,
that will no doubt create new travel trends for the coming months and 2023”

Not only do travellers from the Gulf countries tend to travel more often than others, but they
also tend to stay longer and have one of the world’s highest average-daily-spends while
travelling. The luxury travel segment is particularly strong, as too is MICE travel, providing a
multitude of opportunities for entities seeking to diversify their client mix.

AD Value PR Value
Reach
uss$ uss
12,122,430 9,845 34,458

Johnston added; “This year’s edition of the AVIAREPS Middle East Travel Caravan comes on
the heals of Dubai EXPO 2020, which successfully concluded earlier this year. Many of this
year's caravan participants have decided to use this platform to continue the positive and
productive momentum created during EXPO, and use it further strengthen their presence in
the Middle East market. Personal networks and ongoing connections remain an essential
ingredient for business success within our region. A key focus for us is to ensure that through
our well-established industry networks both co-participants and our carefully selected Middle
Eastern outbound partners see a return on their investment and a growth in their business.

That is our commitment to these events.”
-Ends-

Hashtags: #AviarepsCaravan #AVIAREPS #Travel # Tourism #TravelAgent
#DestinationMarketing #Hospitality #BusinessDevelopment #Representation

About AVIAREPS Group

Founded in Germany in 1994 with an extensive office network that spans all six inhabited
continents with 66 self-owned offices across 48 countries, the AVIAREPS Group is the world’s
leading airline and tourism representation company with over 100 airlines and more than 150
tourism, hospitality, retail and trade promotion clients in its portfolio. In addition to providing
well established passenger General Sales Agent (GSA) services and tourism marketing
representation, clients are also offered expertise and services in digital marketing, public
relations, advertising, IT solutions, consulting, financial services, airport marketing, and trade &
retail promotion.

For further information, please visit www.aviareps.com, or follow us on:
https://www.facebook.com/AviarepsGroup
https://twitter.com/Aviareps_Group
https://www.linkedin.com/company-beta/67321/


https://www.zawya.com/en/press-release/events-and-conferences/aviareps-middle-east-travel-caravan-2022-sees-leading-tourism-brands-gather-to-target-uae-and-saudi-travellers-t2jjbnqy

ME CARAVAN CLIPPINGS HIGHLIGHTS

AD Value PR Value
Date Publication Headline Language Link Reach
uss uss
AVIAREPS Middle East Travel Caravan 2022
12/10/22 WriteCaliber sees leading tourism brands gather to target English Link 732,000 5,907 20,675

UAE & Saudi travellers

AVIAREPS Middle East Travel Caravan 2022 sees leading tourism
brands gather to target UAE & Saudi travellers

Date: 12-Oct-2022

o B

Source: Zawya

‘;' Sector: Tourism

Q CountrylJAE

[ Who else needs to know?

Dubai, United Arab Emirates - AVIAREPS, the global leader and expert in growing and
developing outbound tourism, aviation and hospitality demand, with a portfolio of more than
100 airlines and 250 travel and tourism clients worldwide, successfully relaunched its in-
person AVIAREPS Middle East Travel Caravan after a 2-year hiatus following the Covid
pandemic. Over 110 key travel industry professionals, media and travel influencers attended
the Dubai leg of the event which was held on October lith, 2022 at the Shangri-la Dubai
Hotel, with the same number of visitors expected for the Riyadh event on October 12th, 2022.

The travel roadshow sees key international travel brands and destinations gather under the
one roof to meet with the UAE's and Saudi Arabia’s key outbound travel agencies and
meeting and conferencing professionals, to meet one to one to develop new travel
packages, itineraries and events tailored for UAE and Saudi Arabia-based travellers.

A total of 27 key international partners joined the 2022 edition of the AVIAREPS Caravan
including Qatar Tourism Board, The Investment and Development Agency of Latvia, Malta
Tourism Authority, The Royal Commission for AlUlg, Visit California, Mauritius Tourism
Promotion Authority and a host of international hospitality brands, airlines and destination
management companies. In


https://news.writecaliber.com/tourism-united-arab-emirates-aviareps-middle-east-travel-caravan-2022-sees-leading-tourism-brands-gather-to-target-uae-saudi-travellers/
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AVIAREPS Middle East Travel Caravan 2022
12/10/22 Eye of Riyadh brings together the leading brands in the to Arabic

target Emirati & Saudi travellers
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https://www.eyeofriyadh.com/ar/news/details/1665580313-
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https://www.eyeofriyadh.com/ar/news/details/1665580313-

ME CARAVAN PRESS RELEASES - ENG

AVIAREPS Middle East Travel Caravan 2022 Sees

Leading Tourism Brands Gather to Target UAE & Saudi

Travellers

Dubai, United Arab Emirates (October 12, 2022) - AVIAREPS, the global leader
and expert in growing and developing outbound tourism, aviation and
hospitality demand, with a portfolic of more than 100 airlines and 250 travel and
tourism clients worldwide, successfully relaunched its in-person AVIAREPS Middle
East Travel Caravan after a 2-year hiatus following the Covid pandemic. Over 110
key travel industry professionals, media and travel influencers attended the Dubai
leg of the event which was held on October 11%, 2022 at the Shangri-la Dubai
Hotel, with the same number of visitors expected for the Riyadh event on October
12, 2022.

The travel roadshow sees key international travel brands and destinations gather
under the one roof to meet with the UAE's and Saudi Arabia’s key outbound travel
agencies and meeting and conferencing professionals, to meet one to one to
develop new travel packages, itineraries and events tailored for UAE and Saudi
Arabia-based travellers.

A total of 27 key international partners joined the 2022 edition of the AVIAREPS
Caravan including Qatar Tourismm Board, The Investment and Development
Agency of Latvia, Malta Tourism Authority, The Royal Commission for AlUlq, Visit
California, Mauritius Tourism Promotion Authority and a host of international
hospitality brands, airlines and destination management companies. In addition
to meeting leading travel agencies, partners also had the opportunity to meet
with popular travel influencers from the region, as well as join an intimate panel
discussion industry thought leaders, that included representatives from Emirates
Holidays, ITL World and Al Rostamani Travel, where they were updated on the
latest travel trends and consumer travel requirements from the region.

Glenn Johnston, Vice President Middle East & Global Public Affairs, AVIAREPS
commented: "As we head towards a post pandemic world cutbound international
travel from the Gulf Countries continues to demonstrate a remarkably strong and
quick return compared to all other major travel regions around the globe. Within

Not only do travellers from the Gulf countries tend to travel more often than
others, but they also tend to stay longer and have one of the world's highest
average-daily-spends while travelling. The luxury travel segment is particularly
strong, as too is MICE travel, providing a multitude of opportunities for entities
seeking to diversify their client mix.

Johnston added; "This year's edition of the AVIAREPS Middle East Travel
Caravan comes on the heals of Dubai EXPO 2020, which successfully concluded
earlier this year. Many of this year's caravan participants have decided to use this
platform to continue the positive and productive momentum created during
EXPO, and use it further strengthen their presence in the Middle East market.
Personal networks and ongoing connections remain an essential ingredient for
business success within our region. A key focus for us is to ensure that through our
well-established industry networks both co-participants and our carefully
selected Middle Eastern outbound partners see a return on their investment and
a growth in their business. That is our commitment to these events.”

-End-
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